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ABSTRACT 

Quantity surveying firms (QSFs) in Nigeria are faced with numerous challenges and stiff competitions in the 

construction industry that have really threatened the growth and survival of the firms. Therefore, this study 

examined the current growth status of QSFs in Lagos and Ondo States, Nigeria. This was achieved by assessing 

some germane growth indicators of firms which include asset, profit, staffing, clients and so on. Descriptive 

research design was adopted through a census survey of all quantity surveying firms in the study area. 

Questionnaires were distributed to top management executives of the firms and the data adequately analysed using 

analysis of variance (ANOVA) to compare the growth indicators (at startup level and current level) and test 

statistic F was computed to test hypotheses. It was revealed that QSFs have been experiencing growth in the 

number of employees, number of clients and asset owned by the firms. However, there is decrease in profit which 
is the indicator that most determines firm’s growth. Therefore, the study recommends that QSFs in Nigeria should 

maximize their profit level so that employees’ strength and salary are not affected since QSFs depends on the skill 

of quantity surveyors in order to succeed and survive. 
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1. INTRODUCTION

The Nigerian construction industry is identified as one of the major contributors to the gross domestic 

product (GDP) and it is responsible for providing houses, roads and other infrastructural development for the 

wellbeing of the people (National Bureau of Statistics, 2015). Due to high competition for growth and survival of 

firms within the construction sector, firms are competing with one another and quantity surveying firms are not 

exempted. This competition led firms in the sector to be faced with challenges of how to remain relevant and 

remain in business of its field of operations. Studies abound on the challenges faced by quantity surveying in 

Nigeria and other developing countries (Oyediran, 2011; Ogunsemi, Awodele and Oke, 2013; Olanipekun et al., 

2013; Yankah, 2015; Tunji-Olayeni, 2016; Aluthwela and Perera, 2017; Olatunji, Olawumi and Aje, 2017; 

Oladimeji and Adeniyi, 2017). Yet, these firms are still under pressure to offer wider range of services so as to 

grow and survive as a result of the rapid changes and increasing competition in the market.  

Firm growth is seen as the ability of the firm to utilize and explores resources to overcome the challenges 
that are against them. Firm growth is a widely studied topic in many literatures and an important determinant of 

growth and development of an economy in terms of employment, job creation, industry concentration, to mention 

but a few. In the construction industry, quantity surveying firms (QSFs) are oriented organisations providing cost 

and value management expertise on infrastructure procurement (Olanipekun, Aje & Abiola-Falemu, 2013). 

Specifically, the problem militating against the rate of growth of QSFs is due to the fact that these firms do not 

offer goods to be delivered to the market. In view of this, Gupta et al. (2013) asserted that the growth of a firm 

depends on the definition of what the firm is, how much it has grown, what assets it controls and what it offers to 

the market. Studies have examined the growth of construction firms in Nigeria (Bala, Bello, Kolo and Bustani, 

2009; Babatunde, 2013; Odediran, Babalola and Adebiyi, 2013) but little is known to have been done to establish 

the growth of services/consulting firms. However, a study undertaken by Ibironke (2014) on quantity surveying 
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firms’ developmental stages in Nigeria examined growth determinants and developed a tool for determining the 

growth of quantity surveying firms though it was not validated. Hence, it is still not clear whether quantity 

surveying firms are experiencing growth or not and that is leading to a knowledge gap. Thus, the need for this 

study to examine some germane growth indicators of quantity surveying firms so as to establish the growth status 

of these firms in Nigeria. 

2. QUANTITY SURVEYING FIRM IN NIGERIA

Quantity surveying firm (QSF) is a professional service sector in the construction industry that provide 

consultancy services and manage financial related issues for their clients (Page, Pryke and Pearson, 2004; Abidin 

et al., 2011). QSF employs the services of quantity surveyors and other resources to carry out quantity surveying 

activities. Aluthwela and Perera (2017) studied the characteristics of QSF and found out that QSF count heavily on 

the skills, expertise, and knowledge of QS to address clients’ needs. Therefore Abidin et al. (2011) further 

explained that the survival and growth of the QSF depend on the number of projects they service and the securing 
of new projects before the one in hand ends without any intermission.  

As identified by Olanipekun et al. (2014), QSF are faced with a lot of threats such as international 

competition, fee cutting and bidding amongst firms, professional indemnity insurance cases, conservatism and 

inability to change, encroachment, poor marketing and automation. Similarly, Abidin et al. (2011)  noticed that 

there are many QSF in the industry and each is competing with one another to sustain in the industry. More so, the 

success of QSF is often hindered owing to having a small employee base which may affect the growth and 

survival of QSFs (Aluthwela and Perera, 2017).  In the same vein, Masidah and Khairuddin (2005) identified that 

some of the professional services that the QSF render might be unnecessary and unwanted by the client, and the 

only way the quantity surveying profession can be attractive is to meet the expected standards of the client. 

3. GROWTH OF FIRMS

Firm is an entity which is made up of a certain number of resources that provide the means to 

successfully take advantage of opportunities and grow significantly. Growth is a process that occurs whenever 

conditions are favorable and it is often normal and natural (Gupta et al., 2013). Despite the fact that majority of the 

literature used firm growth and firm survival interchangeably, (Francisco and Roberto, 2008; Kaniovski and 

Peneder, 2006; Gupta et al., 2013). Yet, there are literature that shows a connection between firm survival and firm 

growth. As observed by Carrizosa (2007), firm growth is positively correlated with the likelihood of survival and 
firms that experience continuous growth will have a higher probability of surviving in the market. In Ndiwa 

(2014)’s position, business survival is dependent on many factors and it defines how the business demonstrates 

that it is a workable entity and overcomes the forces (economic forces, social forces, technological advancement 

and legal and regulatory frameworks) that work against its existence. Similarly, Ndiwa (2014) observed that the 

growth of a business is considered as a survival mechanism for the business. Likewise, Jensen and Miller, 2016) 

affirmed that firm growth is also closely related to firm survival and it is an important determinant of income 

growth and economic development (Jensen and Miller, 2016). Consequently, a business that survived is said to be 

a growing business. 

The growth of firms can be visible in a large number of ways ranging from employment growth, profit 

growth, customer base growth to asset growth. Firm growth as defined by Francisco and Roberto (2008) is the 

result of exploration of opportunities available to the firm. Similarly, Carrizosa (2007) defined firm growth as the 
result of a multiplicative process that affects the initial size of the firm. Robert (2009) defined firm growth in line 

with the classical theory of firm as a measure of change in discounted cash flow profit of the firm. According to 

the classical theory of firms, firms whether competitive oligopolistic or monopolistic are regarded as profit 

maximizers. Growth in a firm can also be defined in terms of revenue generation, value addition, and expansion in 

terms of volume of the business (Gupta et al., 2013). According to Ndiwa (2014), firm growth is a complex 

concept and takes two broad forms namely; organic growth and inorganic growth. The former being increase in 

overall customer base, output per customer and sales while the latter can be seen when the firm changes through 

mergers, acquisitions or takeovers. To establish the growth of quantity surveying firm, the change in some 

germane characteristics or variable of the firm was analysed. In order to further establish the growth status of 

quantity surveying firms in Nigeria, the following null hypotheses were formulated. 
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4. INDICATORS OF FIRM’S GROWTH

Winders and Malizia (2001) posited that firm size, age, ownership, industry and region are important 

indicators of the growth and survival of a business. There are a vast number of possible indicators of firm growth 

and most commonly, employment and total sales, which reflect the size of the firm and sometimes asset growth 

are used as firm growth indicator (Coad and Hölzl, 2010). Rates of growth of sales, employment and productivity 

appear to be the most reliable indicators for evaluation of inter-firm differences. Sequel to this, null hypotheses 

was formulated in this study to determine if quantity surveying firms in Nigeria are growing in term of 

employment and assets. The hypotheses are; 

H01: There is no significance difference in the startup size and current size of quantity surveying firms, 

H02: There is no significance difference in the startup asset and current asset of quantity surveying firm. 

Other indicators of firm growth, as identified by Carrizosa (2007), include financial or stock market 

value, number of employees, sales and revenue, productive capacity, value of production, added value of 

production, employment rate and firms’ asset. In the same vein, However, Hassan et al. (2007) identified three 

dimensions of quantity surveying firms’ growth, which are profit growth, increase in manpower and increase in 

number of diversified clients. In this study, the growth of quantity surveying firm in terms of profit and numbers 

of clients will be tested using a null hypotheses, as presented below; 

H03: There is no significance difference in the startup number of client and current number of client of 

quantity surveying firm, 

H04: There is no significance difference in the startup profit and current profit of quantity surveying firm, 

Summarily, the indicators of firm growth includes, size of the firm, age of the firm, profit or productivity 

of the firm, assets of the firm, customer or client, firms’ ownership. Table 1 shows the summarized review of the 

literature on growth indicators/determinants. 

Table 1: Indicators of QSFs Growth 

Growth Indicators Measurement Author 

Firm’s Size Number of Employee Baron and Spulber, 2017; Blandina and Adelino, 2004; 

Carrizosa, 2007; Coad and Hölzl, 2010; Fadhlin, 2004; 

Francisco and Roberto, 2008; Hassan et al., 2007; Jonas and 

Donald, 2015; Margherita and Alessandro, 2007; Nurulhasanah 

et al., 2015; OECD 2003; Smith, 2005. 

Firm’s Client Number of 

Clients/Contractors 

Abidin et al., 2011; Hassan et al., 2007; Smith 2005. 

Firm’s Profit Amount left-over After 
Deducting Running and 

Overhead Charges (In 

Millions)  

Carrizosa, 2007; Dunne and Masenyetse, 2015; Francisco and 
Roberto, 2008; Oke, Aigbavboa and Thwala, 2016. 

Firm’s Asset Asset Worth (In 

Millions) 

Carrizosa, 2007; Ndiwa 2014; Setiadharma and Machali, 2017. 

Firm’s Age Number of Years in 

Existence 

Blandina and Adelino, 2004 

Dunne and Masenyetse, 2015; OECD, 2003. 

Firm’s Ownership Number of Partners Dunne and Masenyetse, 2015; Mata and Portugal, 1994; Oke et 

al., 2016. 

Firm’s Origin Country of Origin Dunne and Masenyetse, 2015; Youseline and Johanna, 2016. 
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5. MATERIALS AND METHODS

This study adopted a descriptive research design since the study is concerned with describing the 
characteristics of firms and determining the frequency at, which they associate with each (Kothari and Garg, 

2014). A semi-structured questionnaire was designed to collect primary data from quantity surveying firms (QSFs) 

in South-western, Nigeria. Principal partners or senior quantity surveyors from the Seventy-one (71) firms 

registered with the Nigerian Institute of Quantity Surveyors (NIQS) in Lagos and Ondo States were contacted to 

obtain information required to achieve the objective. This is so because top management is in best position to 

provide relevant information about the firm. Also, the study ensured that only one questionnaire was administered 

per firm in order to eliminate double entry of information. In order to establish that the firms have been 

experiencing growth, analysis of variance (ANOVA) was used to compare the mean scores of the growth 

indicators (at startup level and at current level). The test statistic F was computed and compared with the tabulated 

value of F at two different degrees of freedom (df). The decision rule states that if the value of F calculated is 

greater than the table value of F, then the null hypothesis Ho should be rejected. That is, if Fcal>Ftab, then reject 

Ho, otherwise accept. In addition, cronbach alpha coefficient was carried out to determine the reliability of the 
questionnaire. The alpha value of 0.881 depicts that the research instrument is reliable since Pallant (2005) 

suggested that a research instrument is reliable if the alpha value is above 0.70. 

Out of the 71 questionnaires that were administered to top management of each quantity surveying firms, 

41 were retrieved representing a response rate of 57.75%. According to Baruch (as cited in Owusu-Manu et al. 

(2017), a response rate of approximately 35 per cent is satisfactory for most academic studies targeting top 

management or organizations’ representatives. This implies that the responses obtained for this study are suitable 

and acceptable. 

6. RESULTS AND DISCUSSIONS

Based on the analysis of the background information of the respondents, the result shows that 46.3% of the 

respondents are principal partners while 53.7% are senior quantity surveyors. 4.90% of the respondents are 

FNIQS, 83.40% are MNIQS while 11.60% are probationer members. Also, the respondents have an average of 13 

years of experience which implied that they have sufficient experience to respond to the questionnaire.  

6.1 Growth indicators of Quantity Surveying Firms 

The result on Table 2 shows that most QSFs have less than 10 employees working within the firm and 

that implies that majority of QSFs are micro-sized firms. The finding of this study is in contrast with the findings 

of Smith (2005), Hassan et. al. (2007), Ibironke (2014) and, Jonas and Donald (2015), that most QSFs are small-

sized. Also in contrast to the study, is the finding of Fadhlin (2004), which stated that most QSFs are medium-
sized firms. Also, most of the QSFs have their profit and assets (excluding landed property) between one and five 

Million, which further indicates that they are micro-sized firms and seems not to be growing.  

Also, majority of the QSFs examined under this study have been in existence for about 13 years which 

implies that quantity surveying firms are matured firms. This is in line with the classification of firms by Dunne 

and Masenyetse (2015) that a young firm is less than 5 years while a middle aged firm is between the ages of 5 

and 10 years, and a mature firm is the one with the age greater than 10 years. Furthermore, the findings also 

revealed that all the QSFs under this study are indigenous and originated from Nigeria, implying that all the firms 

are owned by Nigerians and they all have equal chances of growth. 
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Table 2: Growth Indicators of QSFs 

Classification Frequency Percent 

Current size (number of employee) 

1-5 19 46.30 

6-10 7 17.10 

11-15 12 30.00 

16-20 3 7.50 

Total 41 100 

Current number of client 

1-5 3 7.50 

6-10 15 37.50 

11-15 8 17.50 

16-20 15 37.50 

Total 41 100 

Current profit (in millions) 

Not sure 15 36.58 

1-5 13 31.71 

6-10 9 21.95 

11-15 4 9.76 

Total 41 100 

Current value of asset (in millions) 

excluding landed properties 

Not sure 13 31.71 

1-5 11 26.83 

6-10 9 21.95 

11-15 8 19.51 

Total 41 100 

Firm’s age (in years) 

1-5 9 21.95 

6-10 8 19.51 

11-15 8 19.51 

16-20 7 17.08 

21-25 9 21.95 

Average 12.88 100 

Number of partners 

Nil 11 26.84 

1 9 21.95 

2 6 14.63 

3 7 17.07 

4 8 19.51 

Total 41 100 

Firm’Origin 

Local 41 100 

Foreign 0 0.00 

Total 41 100 

Firm’s ownership 

Sole Proprietorship 20 48.80 

Partnership 15 36.60 

Consortium 6 14.60 

Total 41 100 

6.2 Growth of Quantity Surveying Firm (QSF): Hypotheses Testing 

The Table 4 shows the result of the analysis of the growth indicators of quantity surveying firms. This 

analysis was carried out in order to test the hypotheses and establish that quantity surveying firms have been 

experiencing slight growth. The growth indicator consists of four variables which are the size of the firm, number 

of clients, profit of the firm and asset owned by the firm. The data were collected at two different levels, at the 

startup level and current level of the firm.  

For the startup size and current size, the null hypothesis H01 was rejected because the computed value of 

F (20.481) was higher than the table value of F (2.84) at 5% significance level. This implies that there is a 
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significant difference in startup size of QSFs and current size of QSFs. Thus, alternative hypothesis was accepted. 

Most QSFs only employs few people at the start of the business and then gradually increases as time goes on. 

Increase in size or increasing number of employee is an indication that the firm is growing. In other words, QSFs 

have been experiencing growth in terms of size which corroborates the finding of Hassan et al. (2007) that increase 

in staffing/employment (size) is one of the three major components that determine the growth of quantity 

surveying firm. For the startup and current number of client, Fcal (15.909) is greater than the Ftab (2.87), thus the 
null hypothesis H02 was rejected. There is always an increase in the demand for QS services by the clients. This 

implies that the number of QSFs client at startup is not the same as the current number of clients of QSFs. Thus, 

indicating the growth of QSFs in terms of increase in client. Findings revealed that QSFs have been experiencing 

growth in number of client. This is also in line with the findings of Hassan et al., 2007). Growth in asset owned by 

QSFs is also a finding of the study. This finding is slightly in contrast to the findings of Ogunsemi et al. (2013) 

that quantity surveying firms are not growing and adequately managed because it is difficult to secure job 

commissions from clients. The third null hypothesis H03 was accepted because the computed value of F (0.747) 

was lesser than the table value (2.84) and the significance level (0.608). This shows that there is no difference in 

the profit level of QSFs at the startup level and current level. The fourth category, null hypothesis H04 was also 

rejected because the value of Fcal (16.673) was higher than the table value (2.87) at 3 and 35 degree of freedom. 

This means that there is a difference between the startup asset and current asset of QSFs. 

Table 3: Growth of QSFs 

7. CONCLUSIONS

The study assesses the growth of quantity surveying firms in South-western, Nigeria by investigated the 
growth indicators of these firms so as to ascertain their growth status. From the finding, QSFs in Nigeria are 

growing which is evident in the increasing number of employee, number of clients and asset owned. However, the 

majority of these QSFs are not profitable as expected though they are at their maturity stage.  Hence, the 

implication is that the financing of QSFs is impeded and the study therefore suggest that the management of the 

firms should devise ways of maximize their profit level so as to ensure that employees’ strength is not affected and 

that the firm survive the changing demands in the construction industry.  

The study was limited to the States in South-west region of Nigeria. To further ascertain the growth status 

of quantity surveying firms in other geo-political regions, the study should be replicated and extended to these 

regions. 

ANOVA Table 

Df Mean Square Fcal Ftab @5% Sig. Decision 

Startup size * Current 

size 

Between Groups 

(Combined) 3 2.405 20.481 2.84 0.000 Rejected 

Within Groups 37 0.117 

Clients at start up * 

Current number of 
client 

Between Groups 

(Combined) 3 0.769 15.909 2.87 0.000 Rejected 

Within Groups 35 0.048 

Startup profit * 

Current profit 

Between Groups 

(Combined) 3 0.404 0.747 2.84 0.531 Accepted 

Within Groups 37 0.541 

Startup asset * Current 
value of asset 

Between Groups 

(Combined) 3 1.557 16.373 2.87 0.000 Rejected 

Within Groups 35 0.095 
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